New Zealand has been waiting for a more strategic approach to
business and non-profit partnerships.

A growing number of business leaders belleves that the

Robin Hood Foundation is the organisation that will achieve it...

The 2ist century,
accerding o business
visionary Peter Daucker,
will be the century of
the soqal sector organi-
selbon. As economies,
money and information
become  increasingly
global in natre. com-
munities will maitter
more and moie, he
says.  Evemis such as
Seprember 11 and well
publicised business
debackes such as Enron
and  Arthur Amdersen
have also put pressure
on companies [rom consumers 1o com-
mursicate what 'values™ their brands or
services starnd far.

When a company chooses to wan-
foroe its beand values through non prof-
it panperships, it acheves 3 unaque
QONOECON OF feOnANce I CONSUTATS
mands. The halo effect of these non-
profit values helps reinforce the values
of the brands a1 3 doeper kevel.

The recemiy-launched Robin Hood
Toundason enters 2003 wuth the part-
nenship of lwo of New Zealand's retail
st Farmers™ Trading Compamy aixd
Progressive  Enterprises, who  are
expected 0 lead the way for many
other industry players to follow, ‘The
Foundaton was launched in October
2002 and immediatedy altracted part
nership from some of New Zealaml's
largest companies, including
Restauramt Boands, Kellegy. Griffins,
Microsolt, Mainland and Coke.

A new concepr for New Zealind,
the Foundation pericrms the oy of
mamape beokor between business and
nonpeolit panners, and has attracied
sapid Imterest from boch seciors. The
foundaton's core role 15 to bring a
comnimon language 1o both business and
nonprofils and create sustainable,
mutually benehicial relationships.

The Rulation remaves the risk
element for businesses who are plagued
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with mary requesss and & dilemma of
“wha to choose™ by 1aking a due dili-
genee and reglstration role with the
nen-peefit sector. The Foundanon does
not egister any noa-profit for pariner-
ship until it has suocessfully complesad
the foundation’s due diliggenwe evabua-
von, The Foundaton then presenis the
nan{grof 10 ity busineis patners and
vouches {or the non-poofic's dellver-
ables, This strategy is receiving verv
good feeddack

"New Zealarsd has been wasling for
a wore steategle approach o business
and non-peolit pannerships. We helieve
the Robia Hoed Foundanon will bring
that strategle appeoach, laking the nsk
aul of selecting pautners and making it
casler for ¢compenies 1o do the right
thing,” says Ted Van Arkel, Managing
Director CEO Progressive Enterpases.

The Foundation’s pannership work
Aso conlers 3 number of other benwtits.
Whent 3 compuny differentiates sl
through #s values it's almost impossi-
ble for comywulofs 10 copy il And
when the business and non-profil pan-
tershap as leveraged Intelligently. com-
panbes can see that theis stafi is enabled
o make a difference, and their con-
symers beeone inspired by what the
company stands for,

"Companies can also see them-
selves forming strategle alliances with
their buslness pariners to munally sup-
port the same nea-prodic and in deéng
50, creating devper and more meaning-
ful business relatienshiips. The poocess
enables o deeper wocking relationship
between ol parmes, which 5 gooed for
business and good for the non-peofit.*
=y Jude Mannion, CEO of the Rolin
Hood Foundation,

“The value of shared peide tha's
engendered  flom several  paniners
working together 10 suppoct & mutual
pon-profil panner is bmmense,” she
vontinues. “This was peoven by the
wieoess of the family of four sponsocs
who establishad What's Up, a rtele
ptione counselling line for young New

Zealanders, Each of the four panners:
Griffins, Anchor Malk, Wealworths and
Rellegg  have worked together 1o
achwae the incredible results the pro-
fessional  countelling  service has
achievad In les flest weur For a stam,
there wore over 250,000 ¢als from 2
total tanget audience of 850,000 yourg
people,” Jude Mannion says.

The foundation's influental baard
includes some of New Zealand's mos)
high prefile and successful individuals
such as Sharan Hunier, Dlane Foceman
and Dick Hubbaed, Under their direc-
tioa, a unique feature of the Foundation
will be to broker stralegic alliances
between several companies (odien busi-
ness partizess) aixl o muisal non-peofic
partner,

From & business pannee’s perspec-
tive, the Foundation |s a mueh nevded
and positive {forum where the business
and chanty ¢communlitiés ¢an work
toether. says Farmers CEO Nick Lowe.
*“The Foundation Alkms businessss to
give back 10 the community in a man-
ner that makes the money work hard-
et for the clanty, We are exciled 10 be
part of the Toundatlon,” I said. “The
Foundation’s work and philosophy fits
in perfectly with Farmers® ieadition of
supporting the commumity, which
goes back to the early daws of cempa-
ny feunder Robert Laidlaw who
believed strongly 1n glving ek 1o the
COMENY.

“f am partscularly thelled wath how
quickly the Foumslation has galned
memenium,” says Mr Leae, who adds
that  the pattnership  with  the
Foundation will not et Farmers’
exsting sponrorships, including the
Farmers Santa Parade and the Selvation
Army Chanity Day.

For furthor Information about
the Robin Hood Foundation
contact: Jude Mannlon,
CEO, phone (09) 418 0048,
mobile: 021 434 464,

e-mail: robinhocod@xtra.co.nz



